

















WHAT’S NXT IN TXT

Obama for America has been honored with the 2008 Golden Dot Award for Best Mobile/Text Messaging Campaign and
the 2008 Global Messaging Award, which stated, “To date, no other political campaign or non-profit has offered so
comprehensive or so effective a mobile messaging program, and one so well customized for the true nature of the mobile
medium.” The campaign is also a finalist for the Mobile Marketing Association’s North America Award for “Best Mobile
Marketing Campaign: Relationship-Building;” the winner will be announced November 13, 2008.

The campaign’s pioneering use of mobile channel was just one of the factors that resulted in Obama’s election to the
Presidency, but these five lessons serve as powerful takeaways that all organizations and brands can now emulate, and
Distributive Networks looks forward to helping many more organizations achieve their objectives with the mobile channel.

ABOUT DISTRIBUTIVE NETWORKS

Distributive Networks has been proud to serve as the primary mobile partner and technology provider for the Obama for

America campaign. Founded in 2004 and privately held, Distributive Networks has quickly become one of the most successful
and esteemed mobile technology companies in North America. The company’s proprietary mobile content management and
delivery system enables innovative, customized mobile messaging solutions for clients across industries, including media, sports,
politics, consumer products, education and public relations.

Distributive Networks enables its clients to reach and interact with millions of mobile device users via text alerts, coupons,
content downloads, real-time polling, in-venue engagement, WAP services and more — and provides creative consulting,
detailed analytics and end-to-end customer service support and to ensure the success of each mobile campaign. Distributive
Networks also offers a catalogue of more than 100 titles of original short-form content, providing partners with powerful
additional revenue and branding opportunities.

Headquartered in Washington D.C., Distributive Networks serves a portfolio of prestigious clients including Obama for America,
AOL, AT&T, Armani Exchange, Avis/Budget, BET, Boost Mobile, Cable & Wireless, D.C. United, Disney Studios, Fleishman-Hillard,
Jambal, Kaiser Permanente, MTV, Tracfone, VeriSign, Vodafone, Viacom and the Washington Capitals.

TO LEARN MORE

With the release of this brief, Distributive Networks is now offering the powerful mobile platform and strategic expertise that
helped propel President-elect Obama to the White House to its roster of clients. For more information on how you can tap into
these lessons learned, and harness the power of the mobile channel for your organization, please contact us at
lessons@distributivenetworks.com. For your own copy of this brief, please visit distributivenetworks.com/obama.
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